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“Først og vigtigst :

Brug gode materialer

At spare er kostbart”



2002 indledte vi en ny og spændende epoke i den
87 år gamle virksomhed, som lige siden starten har

været på Bagger-Sørensen familiens hænder. Efter velover-
vejet analyse, som klart viste, at det på langt sigt ville være
for ressourcekrævende at understøtte vores internationale
tyggegummimærker på tilstrækkelig vis besluttede vi at 
sælge mærkerne DANDY, STIMOROL, V6 og Dirol, de til-
knyttede salgsorganisationer og fabrikken i Rusland til den
engelske verdenskoncern Cadbury Schweppes. 

Som tidligere, når virksomheden har stået ved en afgørende
strategisk skillevej, valgte vi at satse på dét, som vi er bedst
til - i denne situation udvikling og produktion af
tyggegummi for business to business kunder. 
Vi måtte tilpasse virksomheden til omgivelsernes
nye krav - og forudse yderligere krav, der ville
dukke op. Sådan har det altid været - også 
da der kun var 5 ansatte og en omsætning på
20.000 kr.

Det er derfor utroligt vigtigt, at det sker i respekt
og med en vis ydmyghed over for de mennesker,
der tog den hårde tørn ved starten og gennem-
brudsfasen for DANDY.

Det, vi tager som en selvfølge i dag, har kostet umådelige
kræfter og mange overvejelser for blot få årtier siden. 
Nu gælder det nye og anderledes udfordringer, som vi kan
tage op takket være vores stærke kultur, baseret på vore 
forfædres erfaringer. 

Generationer efter generationer af medarbejdere har hele
tiden forstået at tage det bedste fra fortiden for at få det
rette afsæt til fremtiden. Derfor er det særdeles relevant, 
at vi bliver mindet om vores rødder, samtidig med at vi her
kan hente forståelse og inspiration til at løse morgendagens
opgaver.

I denne mosaik indgår kunder, leverandører, medarbejdere,
samfund mv.

Det er mit håb, at vores historiske udstilling og disse opteg-
nelser kan skabe forståelse for, at alle vi medarbejdere kun
har virksomheden til låns i en relativ kort årrække, og at vi
derfor forvalter denne betroede arv med alle de talenter, 
vi har, således at vi kan aflevere den i en endnu sundere 
tilstand til dem, der skal føre Gumlink videre frem.

n 2002 a new, exciting era began for the 87-year-old
company which has been owned by the Bagger-Sørensen

family since the very beginning. A well-considered strategic
analysis had clearly shown that it would demand far too
many resources to continue providing our international
chewing gum brands with sufficient long-term support. So
the decision was made to sell the DANDY, STIMOROL, V6 and
Dirol brands, the associated sales organisations and factory
in Russia to the UK-based Cadbury Schweppes group.

As we have done previously whenever the company has 
reached a definitive strategic crossroads, we chose to focus

on what we are best at - in this case the develop-
ment and production of chewing gum for business-
to-business customers. It was necessary to adapt
the company to new market demands - and 
anticipate the demands that will emerge in the
future. That has always been our approach - even
in the days of five employees and a turnover of
DKK 20,000.

For this reason, it is very important while this
takes place that all due respect and a certain

degree of humility is shown towards the people who worked
so hard to get DANDY started and onto the market.

The things we take for granted today are the result of
incredible efforts and many considerations made just a few
decades ago. Now new challenges have arisen which we are
only able to tackle because of our strong culture and the
experience of our forefathers.

Generation after generation of employees have understood
how to take the best from the past to establish the best
springboard to the future. That is why it is so important that
we remember our roots and, at the same time, gain an
understanding and inspiration that will enable us to perform
the tasks of tomorrow.

Customers, suppliers, employees and society are all part of
this mosaic.

I hope that our historical exhibition and records will help us
understand that, as employees, we only have the company 
in our hands for a relatively short time and that it is our
responsibility to handle this trusted inheritance with all the
talents at our disposal. In that way, we can pass it on in an
even healthier condition to those who will guide Gumlink
into the future.
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Gumlink A/S

Gumlink A/S, som er en del Bagger-
Sørensen & Co. A/S, har hovedsæde 
i Vejle, Danmark, hvor tyggegummi-
produktionen har fundet sted siden
1915. 

Fabrikken er i dag på 36.000m2 og
beskæftiger ca. 800 medarbejdere.
Den årlige kapacitet er på 10.000
tons gummibase og 40.000 tons 
tyggegummi.

I tilknytning til Gumlink A/S ligger
Chew Tech I/S, som er et fælles tygge-
gummi udviklingscenter mellem en af
Gumlinks store partnere, Cadbury
Schweppes og Gumlink A/S.

Til Bagger-Sørensen & Co. A/S hører
også Fertin Pharma A/S, som er spe-
cialiseret i udvikling og produktion 
af farmaceutisk tyggegummi. Fertin
Pharma disponerer over en FDA 
godkendt fabrik.

Gumlink har sit eget museum og
uddanelsescenter, kaldet Gumlink
Inspiratorium. I tilknytning til Gum-
link Inspiratorium ligger Gumlinks
fabrik til fremstilling af gummibase.

Gumlink A/S    

Gumlink A/S is part of Bagger-Sørensen
& Co. A/S and based in Vejle, Denmark,
where chewing gum has been produ-
ced since 1915

The factory today covers 36,000m2

and employs some 800 people. 
Annual production amounts to
10,000 tonnes of gum base and
40,000 tonnes of chewing gum.

Located in association with Gumlink,
Chew Tech I/S is a chewing gum
development centre jointly owned by
Gumlink and one of Gumlink’s large
partners, Cadbury Schweppes.

Bagger-Sørensen & Co. A/S also inclu-
des Fertin Pharma A/S, a specialist in
the development and production of
pharmaceutical chewing gum. Fertin
Pharma has a FDA-approved plant at
its disposal.

Gumlink also has its own museum
and training centre - the Gumlink
Inspiratorium, which is situated next
to Gumlink’s gum base factory.

Fremstilling af gummibase

Gummibase består i dag ikke længere
af naturlige råvarer fra vilde planter i
regnskovene i Sydamerika og Indone-
sien. Moderne gummibaseteknologi
er udelukkende baseret på syntetiske
råvarer af meget høj renhed.

Gummibasen fremstilles i store mixere
under opvarmning, hvor råvarerne
blandes til en flydende masse. Vi
anvender mindst 35 forskellige rå-
varer til fremstilling af Gumlink-baser.

Production of gum base

Gum base today no longer comprises
natural raw materials obtained from
wild plants that grow in South 
American and Indonesian rain forests.
Modern gum base technology makes
use of high purity, synthetic raw
materials.

The gum base is produced in large
mixers, where the raw materials are
heated and blended to form a fluid
mass. About 35 different raw mate-
rials go into the gum base produced
by Gumlink.

P L A N C H E
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1915

Dansk Tyggegummi Fabrik A/S blev
grundlagt i 1915 under navnet Vejle
Caramel- og Tabletfabrik.

Stifteren var Holger Sørensen, 
som tidligere var medejer af 
Brdr. Sørensens Sukkervarefabrik.

På kort tid fik man skabt sig en god
kundekreds blandt jyske og fynske
kunder, der kendte kvalitetsproduk-
terne fra fabrikken i Vejle.

1915

Dansk Tyggegummi Fabrik A/S was
founded in 1915 and named “Vejle
Caramel- og Tabletfabrik”. 

The founder was Holger Sørensen,
previously a co-owner of the confec-
tionery factory “Brdr. Sørensens Suk-
kervarefabrik”.

The company’s reputation for high
quality products spread and, before
long, the factory in Vejle had a num-
ber of regular customers in Jutland
and Funen.
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1927

Fabrikant Holger Sørensen var altid
interesseret i noget nyt. Hans fabrik i
Nørregade kørte godt, men han var 
stadigvæk på jagt efter nye mulig-
heder.

På en udstilling i London havde 
Holger Sørensen set et nyt produkt -
tyggegummi, og han købte en recept
på fremstillingen. Straks efter hjem-
komsten begyndte han forsøgene.

Efterhånden lykkedes det, og man 
fik oparbejdet en vis erfaring, og i
januar 1927 var Vejle Tyggegummi på
markedet.

1927

Holger Sørensen was always inter-
ested in the new and the different. 
His factory in Nørregadewas a profit-
able business, but he was always on
the look-out for new opportunities.

At an exhibition in London Holger
Sørensen saw a new product -
chewing gum. He bought the recipe
and upon his return began experi-
menting with the making of chewing
gum in his own kitchen.

After many attempts, he finally suc-
ceeded and small-scale production
began. His first chewing gum, Vejle
Tyggegummi, was put on the market
in January 1927.

G u m l i n k I n s p i r a t o r i u m



Nørregade 16

Her i lokalerne Nørregade 16 blev
den egentlige tyggegummiproduk-
tion startet op.

Man havde en urokkelig tro på ideen,
og fra starten var kvaliteten i den
daglige produktion højt prioriteret.

Vejle Tyggegummi blev snart et kendt
produkt. Stille og roligt blev produk-
tionen øget, og der var ingen tvivl
om, at produktet havde slået an.

Snart kunne man købe produkterne
overalt vest for Storebælt.

I 1939 blev navnet DANDY brugt
første gang. 

Nørregade 16

It was in these premises at Nørregade
16 that the first chewing gum was
produced.

Holger Sørensen had an unshake-
able faith in his idea, and right from
the very beginning quality was top
priority.

Vejle Tyggegummi was soon a well-
known product. Production increased
day by day - and there was no doubt
that the product was a success.

Soon Vejle Tyggegummi was avail-
able all over Jutland and Funen.

In 1939, the name DANDY appeared
for the first time.
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Strandgade 27

Produktionsforholdene blev efter-
hånden for trange, så nye og større
lokaler i Strandgade 27 blev taget i
brug.

Nye maskiner kom til, så produktio-
nen kunne øges. Kravet til sortiment
og kvalitet var stor. Det var betingel-
sen for at være førende på sit felt.

På salgssiden begyndte man at 
interessere sig for afsætning øst for
Storebælt, specielt i hovedstadsområ-
det med dets tætte butiksnet.

Det lykkedes, og snart kunne firmaets
produkter købes overalt i Danmark.

Strandgade 27

In time, the production facilities in
Nørregade became too small and, in
1927, chewing gum production was
moved to larger premises in Strand-
gade. 

New machines were purchased so
production could expand. The
demand for high quality and a wide
assortment was great - one of the
conditions of being the market-
leader.

Copenhagen with its many shops was
a natural sales target. Soon chewing
gum from Strandgade as well as
other well-known products from 
Holger Sørensen’s factory were
available all over Denmark.
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Gryden

På billedet fra 1932 ses Emma 
Christensen, der var tjenestepige hos
Betty og Holger Sørensen.

Da Emma rejste, fik hun som afskeds-
gave den gryde, Holger Sørensen
havde brugt til sine forsøg på frem-
stilling af tyggegummi.

Ved indvielsen af fabrikken på Eng-
havevej i 1952 læste Emmas mor i 
avisen, at Erik Bagger-Sørensen ikke
vidste, hvor gryden var.

Gryden blev givet tilbage til ham som
indvielsesgave og er nu tilbage på sin
hædersplads - her hvor eventyret
DANDY startede.

The pot

This picture of Holger and Betty
Sørensen’s maid, Emma Christensen,
was taken in 1932.

When Emma left the couple’s service,
Holger Sørensen presented her with a
farewell gift - the pot he had used
for his first experiments with chewing
gum production.

When the factory on Enghavevej was
opened in 1952, Emma’s mother read
in the newspaper that Erik Bagger-
Sørensen did not know the where-
abouts of this pot.

The pot was then returned to Erik
Bagger-Sørensen as a gift and has
now been given pride of place - right
here where the DANDY adventure
started.

Tyggegummiets historie

I hele menneskehedens historie har
man altid tygget på noget. Svenske
arkæologer har fundet et 10.000 år
gammelt stykke tyggegummi med
tandaftryk.

I Grækenland tyggede kvinderne
gummiagtig harpiks - mastiks. 
Eskimoer har tygget på skind, Syd-
amerikas befolkning rødder og for-
skellige blade og stenalderfolket på
ler og græs.

Det tyggegummi, vi kender i dag,
blev opfundet i 1867 af en amerika-
ner ved navn Adams. Han lavede 
tyggegummi af chiclet, som er en
gummitype, der stammer fra 
sapodillatræet i Sydamerika.

Tyggegummi blev kendt i Europa
omkring århundredskiftet og kom til
Danmark i 1909.
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Dragékedel

Efter at tabletterne har ligget til
tørring på mellemvarelageret, er de
klar til dragéring.

Tabletterne påføres 30-40 lag dragé,
inden de er færdige afhængig af luft-
fugtigheden.

Efter dragéringen påføres tabletterne
et tyndt lag voks, så de får en flot og
blank overflade.

Coating pan

After drying for a couple of days, the
tablets are ready for coating.

The tablets are coated with 30-40 
layers depending on the humidity.

Finally, the tablets are sprayed with 
a thin layer of wax, giving them a 
smooth and shiny surface.
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The history of chewing gum 

Throughout the history of mankind
we have always chewed on some-
thing. A Swedish archaeologist
recently found a 10,000-year-old 
piece of chewing gum with tooth
marks.

Eskimos originally chewed sealskin,
and in classical Greece the women
chewed a rubbery resin called mastic.
In South America, the natives chewed
roots and leaves and Stone Age
people chewed clay and grass.

The chewing gum of today was
invented in 1867 by an American
named Adams. He made chewing
gum from a type of rubber called 
chiclet which comes from the South
American Sapodilla tree.

Chewing gum was first seen in 
Europe around 100 years ago. In
1909, it was sold in Denmark for the
first time.

G u m l i n k I n s p i r a t o r i u m



Den første reklamefilm

I 1952 kom den første DANDY film
med Buster Larsen som hovedfigur
samt en flok meget flotte piger på
stranden ved Bellevue.

Filmen blev ledsaget af en ny og 
iørefaldende melodi Deedle Doodle
Dandy sammen med sloganet

“DANDY KVIKKER BESTANDIG”

Filmen blev en succes, og sloganet
blev hængende i folks ører og kan
stadig høres den dag i dag.

The first commercial

In 1952 DANDY launched its first
commercial featuring the popular
Danish actor, Buster Larsen, singing 
a new and very catchy tune called
Deedle Doodle Dandy.

The song introduced the slogan

“DANDY KVIKKER BESTANDIG”
(DANDY - ALWAYS STIMULATING)

which is sometimes still heard today.
Needless to say, the commercial was 
a great success.
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Dansk Røde Kors

Efter 2. verdenskrig var der i lang 
tid mangel på råvarer, hvilket for-
hindrede DANDY i at fremstille det 
tyggegummi, der var stor efter-
spørgsel efter.

Røde Kors fik en bevilling af Handels-
ministeriet til fremstilling af 2 mio.
pakker DANDY tyggegummi, som
skulle sælges til fordel for Røde Kors,
der manglede penge til hjælp over
hele Europa. Halvdelen af udsalgs-
prisen på 50 øre skulle ubeskåret gå
til Røde Kors’ humanitære arbejde.

Kampagnen blev en kæmpesucces for
begge parter. Partiet blev hurtigt
solgt, og DANDY var i gang igen.

The Danish Red Cross

After World War II raw materials
were rationed for a long time and
DANDY was unable to produce
chewing gum, for which there was
great demand.

The Danish Red Cross obtained a
licence from the Danish Ministry of
Commerce for the production of 2
million packs of DANDY chewing
gum to be sold to raise money for
Red Cross aid all over Europe. Half of
the sales price of 50 øre was donated
to Red Cross’ humanitarian work.

This campaign was an enormous 
success for both parties. Soon the
consignment was sold and DANDY
was producing chewing gum again.
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Advertising material from
the 1950s

As appears from the above adver-
tisements, playing cards and calendar,
DANDY’s advertising material in the
1950s often focused on very attrac-
tive girls.

DANDY Peppermint was for example
promoted by the message “Best of
all” supported by a pretty young girl
on top of the pack.

The playing cards with “undressed”
pin-up girls caused quite a stir in the
British newspapers of the time - it
was just a little too daring for the
respectable citizens.

Reklamemateriale fra
50’erne

Pæne piger var ofte i fokus på 
DANDYs reklamemateriale fra
50’erne. Herover ses annoncer, 
spillekort og en kalender.

DANDY Peppermint blev f.eks. 
promotet gennem budskabet 
“Best of all”, suppleret af en køn 
ung pige oven på pakningen.

Spillekortene med “afklædte” pin-up
piger kaldte dog de store overskrifter
frem i datidens aviser i England - det
var alligevel lidt for dristigt for 
borgerskabet.
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Kvalitet er kodeordet

Kvalitet var for Holger Sørensen
kodeordet siden starten i 1915.

FØRST OG VIGTIGST: BRUG GODT
MATERIALE - AT SPARE ER KOSTBART

Ovenstående står at læse som indled-
ning til den håndskrevne opskrift til
fremstilling af tyggegummi.

Quality is the key word

Quality was the key word for Holger
Sørensen right from the start in 1915.

“FIRST AND FOREMOST: USE GOOD
RAW MATERIALS - SAVINGS CAN BE
EXPENSIVE”

These were the words introducing
the hand-written chewing gum 
recipe.
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The founder's desk

Holger Sørensen’s personal belong-
ings and items he used at work are
now kept at his desk.

Stifterens skrivebord

Billedet forestiller Holger Sørensens
gamle skrivebord med alle hans 
personlige ejendele.
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Eksportkontor - København

To mænd må dele æren for opstarten
af DANDYs eksportafdeling, nemlig
fabrikant Erik Bagger-Sørensen og
grosserer Louis A. Seligmann, 
København.

Danmark var for mange udlændinge
“Copenhagen”. Da Kastrup var den
eneste danske lufthavn med forbin-
delse til udlandet, var det derfor 
vigtigt med et kontor her.

Eksportkontoret blev etableret, og i
mange år ledede Louis A. Seligmann
med stor dygtighed kontoret, som
efterhånden fik en pæn eksport i
gang.

I 1949 kom Kaj Pihl Hansen til, og nu
var der to, der kunne besøge de 
mange eksportkunder.

Kontoret fungerede godt i mange år,
og eksporten blev stadig udvidet.

På grund af sygdom fratrådte Louis
A. Seligmann i 1963, og kontoret flyt-
tede til Vejle.

The Copenhagen 
export office

Two men share the credit for setting
up DANDY’s export department: 
Erik Bagger-Sørensen and Louis A.
Seligmann.

To many foreigners Denmark meant
Copenhagen. Since Kastrup was the
only Danish airport with flights to
foreign destinations, it was important
to locate the export office in Copen-
hagen.

The export office was established in
1946 and competently managed by
Louis A. Seligmann for many years.
Exports gradually increased.

Kaj Pihl Hansen joined the company
in 1949, which meant DANDY now
had two representatives to visit
customers abroad.

Exports continued to grow and the
office was successful for many years.
When Louis A. Seligmann resigned in
1963 due to illness, the office was
moved to Vejle. 
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Kaj Pihl Hansens “leksikon”

Kaj Pihl Hansens private leksikon var
små notesbøger, hvor alle vigtige
oplysninger om hver enkelt kunde
blev noteret ned.

Pihl Hansen var perfektionist ned til
den mindste detalje med omhyggelig
tilrettelægning af alt. Han opfattede
en forretningsrejse som 85% arbejde
og 15% fornøjelse og fulgte denne
regel.

Gennem 30 års rejseaktiviteter 
besøgte Pihl Hansen langt over 100
lande. Det må være noget af en 
verdensrekord.

Kaj Pihl Hansen var hovedmanden
bag den store eksportafdeling opbyg-
get i Vejle siden 1963.

Med baggrund i sine mange uden-
landsrejser havde han et særdeles
godt kendskab til markedet for 
tyggegummi overalt i verden.

Kaj Pihl Hansen’s 
“encyclopedia”

Kaj Pihl Hansen’s private encyclope-
dia consisted of small note books in
which he wrote down important
information about each individual
customer.

Kaj Pihl Hansen was a perfectionist
right down to the last detail and 
everything was carefully planned. 
He regarded a business trip as 
consisting of 85% work and 15% 
pleasure - a rule he always 
adhered to.

During his 30 years of travelling for
DANDY, Kaj Phil Hansen visited more
than 100 countries which was quite
an achievement.

Kaj Pihl Hansen was the prime force
behind the large export department
established in Vejle in 1963.

Because of his many journeys abroad,
Kaj Pihl Hansen’s knowledge of
chewing gum markets all over the
world was unsurpassed.

17

G u m l i n k I n s p i r a t o r i u m



Automatsalg

Tyggegummi var yderst velegnet til
salg gennem automat, og allerede i
1928 bestilte Holger Sørensen et parti
automater.

De første Vejle tyggegummiauto-
mater blev opsat i januar 1929.

Denne stammer fra en chokolade-
forretning i København.

Chewing gum vending 
machines

Holger Sørensen ordered his first
chewing gum vending machines as
early as 1928 and the first were
installed in January 1929. This 
method of distribution proved very
effective.

This chewing gum vending machine
originates from a chocolate shop in
Copenhagen.
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Papskilte
I efterkrigsårene og helt op til
60’erne var papskilte en meget
benyttet reklameform i detailforret-
ningerne, der som regel var diskbe-
tjente. Her var mange muligheder 
for placering af et papskilt.

DANDY benyttede sig også meget af
skilte for at gøre opmærksom på sine
produkter, og her ses et lille udsnit af
papskilte fra denne periode.

Da selvbetjeningsforretningerne blev
dominerende, forsvandt skiltene, idet
der ikke mere var placeringsmulighe-
der for denne reklameform.

Cardboard signs
During the post-war period and right
up to the 1960s, cardboard signs
were commonly used for advertising
in retail shops. Sales were usually
made over the counter, making the
signs easy to display.

DANDY also made use of cardboard
signs in its advertising strategy. A few
of the signs from this period are
shown here.

Once self-service shops took over, the
cardboard signs disappeared.

Sloganet huskes stadig!
Sloganet “DANDY - kvikker bestan-
dig” var gennem en reklamefilm med
den iørefaldende melodi “Deedle
Doodle Dandy” blevet landskendt i
løbet af kort tid.

Denne succes blev fulgt op af en lang
række tegneserier i dagspressen, som
vakte stor opmærksomhed, da den
nye muntre form for reklamering var
helt anderledes end de sædvanlige
reklamer.

Sloganet “DANDY - kvikker bestan-
dig” blev gentaget igen og igen, 
og selv om det ligger helt tilbage i
50’erne, at disse tegneserier blev
kørt, og mange år siden, DANDY har
brugt dette slogan i markedsførin-
gen, så møder man den dag i dag
folk, der uopfordret, når de hører
navnet DANDY, siger: “Kvikker
bestandig”. På planchen ses tegne-
serier fra perioden 1952-1956.

The slogan lives on
The slogan “DANDY - kvikker bestan-
dig” (DANDY - always stimulating)
was introduced by the catchy tune
“Deedle Doodle Dandy” in DANDY’s
first commercial and rapidly became
known all over the country.

The success was followed by a num-
ber of comic strips printed in the 
daily newspapers. This cheerful new
form of advertising attracted much
attention since it was quite different
from traditional advertisements.

The slogan “DANDY - kvikker bestan-
dig” was repeated again and again.
Despite the fact that it was intro-
duced way back in the 1950s and 
DANDY has not used the slogan for
marketing its products for many
years, some people on hearing the
name DANDY still react today by
uttering those immortal words 
“kvikker bestandig”. These comic
strips appeared from 1952-1956.
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Fabrikant 
Erik Bagger-Sørensen

Erik Bagger-Sørensen havde en 
ualmindelig stor ekspertise med hen-
syn til forretninger, fabrikation og
udvikling.

Fabrikation og teknologi var hans
hjertebørn. Interessen for teknik fik
han allerede i læreårene på sin fars
fabrik.

Han blev uddannet som dropskoger
og tog derefter en handelsuddan-
nelse i Århus. Senere fik han job hos
et shippingfirma i London, hvor hans
interesse for handel og eksport blev
skabt.

2. verdenskrig satte en stopper for al
udvikling. Restriktioner og mangel på
råvarer betød, at fabrikken kørte på
vågeblus.

I 1943 afgik Holger Sørensen ved
døden. Erik Bagger-Sørensen overtog
ledelsen og videreførte firmaet sam-
men med sin mor.

Efter krigen overtog Erik Bagger-
Sørensen hele ledelsen af virksom-
heden, og der kom igen gang i 
eksporten, og en bevilling til råvarer
på $1000 skulle blive til eksporteret
tyggegummi for 3 x $1000.

Nu var man i gang igen, og i årene
efter blev en rivende udvikling sat i
gang. Nybyggeriet på Enghavevej
blev vendepunktet, eksporten steg
og steg, og konstant byggeri fulgte,
til der ikke var flere udvidelsesmulig-
heder på Enghavevej.

En stor beslutning blev endnu
engang taget, og en ny og moderne
fabrik på Nørremarken stod færdig i
efteråret 1972.

Erik Bagger-Sørensen

Erik Bagger-Sørensen had an unusual
talent for business, production and
development.

He was very interested in production
and technology. His interest in the
latter was awakened while he was
still an apprentice in his father’s 
factory.

After qualifying as a sweet boiler, 
he went to Århus for commercial 
training. He was later employed by 
a shipping firm in London where he
became interested in trade and
export.

World War II put a stop to any
further development. Restrictions
and lack of raw materials slowed
down production considerably.

Holger Sørensen died in 1943 and
Erik Bagger-Sørensen took charge of
the company together with his 
mother.

After the war Erik Bagger-Sørensen
gained sole responsibility for manag-
ing the company and exports began
again. A raw material licence of
$1,000 was granted on condition that
chewing gum was exported for 
3 x $1,000.

The factory began producing again
and entered a period of dramatic
development. The inauguration of
new buildings in Enghavevej was a
turning point. Export activities 
continued to grow and new building
activities were constantly underway.
Eventually there was no more room
for expansion.

Another big decision was made. A
new, modern factory was built on the
outskirts of Vejle and opened in the
autumn of 1972.

20

P L A N C H E



Kongeligt besøg på 
Enghavevej

I 1965 havde DANDY første gang
kongeligt besøg, da Kong Frederik 
og Dronning Ingrid samt prinsesse
Benedikte besøgte DANDY på 
Enghavevej.

Det var en stor begivenhed for byen,
som fabrikant Erik Bagger-Sørensen
var med til at gøre festlig for byens
borgere, idet alle skolebørn fra Vejle
var inviteret til at møde på DANDY.
Her fik de udleveret huer, balloner 
og tyggegummismagsprøver samt en
biografbillet til Lido. Det var en stor
succes, og der var stor søgning af
skolebørn i alle aldre.

Også de ældre tænkte Bagger-
Sørensen på. Til alle byens pleje- 
og alderdomshjem sendte DANDY 
lagkage med flødeskum, som blev
godt modtaget.

Og på denne måde var hele byen
med til at fejre det kongelige besøg.

Royal visit to Enghavevej

In 1965 DANDY received its first royal
visitors when King Frederik and
Queen Ingrid together with Princess
Benedikte visited DANDY in 
Enghavevej.

For the people of Vejle this was a 
big event, and Erik Bagger-Sørensen
invited all local school children to
visit DANDY. They received hats, 
balloons and chewing gum samples
together with a ticket to the cinema.
School children of all ages took the
opportunity to come along and the
event was a great success.

Erik Bagger-Sørensen also remem-
bered the elderly. DANDY sent cream
cake to the residents of all the old
people’s homes in Vejle, where it
received a hearty welcome.

In this way the whole town took part
in celebrating the royal visit.
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Bubble gum med billeder

I 1952 sendte DANDY den første 
billedserie på markedet. Det var en
serie fra olympiaden i Helsingfors i
1952. Det blev ikke den store suc-
ces. Interessen faldt samtidig med,
at flammen blev slukket i Helsing-
fors.

På DANDY var man dog enige om,
at ideen var rigtig, og der kom hur-
tigt nye serier på markedet, der
blev en succes.

Op gennem 60’erne og 70’erne
kom den ene serie efter den anden
med et kæmpesalg. Tre serier skiller
sig ud: en dyreserie, en flagserie og
en 
astronautserie. Alene i Danmark 
solgte man over 200.000 æsker af
hver serie i de første 3 måneder.

Bubble gum with pictures

In 1952 DANDY launched its first
picture series drawn from the
Olympic Games in Helsinki. The
product was no success and
demand for it declined as the
Olympic flame went out.

But DANDY was convinced it had
hit upon a good idea, and new seri-
es were soon successfully launched.

During the 1960s and 1970s one 
series came after another and sales
were very high. Three picture series
stand out: animals, flags and astro-
nauts. In Denmark alone more than
200,000 boxes of each series were
sold during the first three months
of their launch.
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STIMOROL®

STIMOROL® var fra starten tænkt som en
halspastil - et alternativ til DANDY tygge-
gummiet, således at virksomheden havde
flere muligheder for at markere sig på
markedet.

Men i 1956 blev det besluttet at sælge
STIMOROL® som et tyggegummiprodukt,
som blev markedsført til kr. 0,50 for 10
tabletter under sloganet:

STIMOROL - KLARER ENHVER HALS

Kampagnen blev bakket op af annoncer
og en reklamefilm til biograferne, hvor
Danmarks populæreste sportskommen-
tator præsenterede produktet til folk på
rejse, til sport, til selskab mv.

STIMOROL®

At first the plan was to market 
STIMOROL® as a lozenge - an alternative
to DANDY chewing gum that would 
provide the company with a new market.

But, in 1956, the decision was made to
sell STIMOROL® as a chewing gum 
product. Ten pieces of the gum were sold
for 50 øre and the marketing campaign
was based on the slogan: 

STIMOROL - KLARER ENHVER HALS
(ST IMOROL -  CLEARS  EVERY THROAT)

The campaign was supported by adver-
tisements as well as a commercial for 
screening in cinemas. In the commercial
STIMOROL® was introduced by the most
popular Danish sports commentator of
the day.
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STIMOROL® på film og i
dag- og ugeblade!

STIMOROL® med den specielle smag
var populær fra starten, og salget
voksede støt og roligt - STIMOROL®

var stærk i sig selv.

På DANDY var man klar over, at 
salget ikke kunne holdes uden
reklameindsats på sigt.

I samarbejde med et reklamebureau
blev linien lagt, og snart kunne man
se serier af STIMOROL® annoncer i
bladene. Salget fulgte med. 
Linien var man aldrig i tvivl om.

Reklamefilm blev en del af markeds-
føringen af STIMOROL®. De kunne
ses i biograferne overalt i Europa,
sprogmæssigt tilpasset det enkelte
land.

STIMOROL® kampagnen blev løbende
justeret, og andre reklamematerialer
blev taget i brug.

Alle disse ting for at slå STIMOROL®

navnet fast.

STIMOROL® advertising

STIMOROL® with its unique taste was
popular right from the beginning
and sales grew steadily - STIMOROL®

was a strong product.

Without advertising efforts, however,
STIMOROL® sales figures would have
declined eventually.

A strategy was drawn up in co-opera-
tion with an advertising agency and
soon series of STIMOROL® advertise-
ments began to appear in the daily
and weekly papers. Sales went up.
The strategy was never doubted by
anybody.

Commercials soon became part of 
the STIMOROL® marketing strategy
and were shown in cinemas all over
Europe.

The STIMOROL® campaign was 
regularly up-dated and other adver-
tising materials used as well.

All these efforts had the sole purpose
of making a name for STIMOROL®.
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Old advertising signs

Until World War II enamelled signs
were the most common form of
advertising and were seen on the
front of most retail stores. After the
war aluminium and sheet metal
became the predominant sign 
materials.

The launch of STIMOROL® required
many advertising signs and during
the 1960s DANDY was one of the
firms which advertised most along
Danish road-sides.

A few of these signs are shown 
above.

Gamle reklameskilte

Emaljeskilte var op til 2. verdenskrig
den mest benyttede reklameform og
kunne ses på mange af landets detail-
forretninger. Efter 2. verdenskrig blev
aluminium- og blikskilte de domine-
rende.

Da STIMOROL® kom på markedet,
blev der for alvor sat gang i skilte-
opsætningen. Op gennem 60’erne
var DANDY et af de firmaer, der 
markerede sig stærkest med lande-
vejsskilte, som var meget synlige i
landskabet.

På planchen ses et lille udsnit af de
anvendte skilte.
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STIMOROL® i Holland

I 1959 henvendte en “mærkelig”
mand ved navn Klaas Kamphuis sig 
til DANDY. Han havde smagt 
STIMOROL® og mente, det kunne 
blive et godt supplement til de
rygeartikler, han solgte.

Da DANDY ikke eksporterede til Hol-
land, fik han lov, og den første ordre
lød på 10 kartoner = 400 æsker.

Dette blev starten på eksportsuccesen
STIMOROL® og senere DANDYs 
internationalisering igennem egne
selskaber.

Klaas Kamphuis havde en klar stra-
tegi. Det var ude i den enkelte butik,
der skulle sættes ind. Der måtte i
starten aldrig oversælges til en 
forretning. Kunden skulle have 
fornemmelsen af, at produktet gik
godt. Oversalg har den modsatte
virkning.

Under Kamphuis’ ledelse blev 
STIMOROL® en kæmpesucces i Hol-
land - som markedsleder og med en
distribution i top. Det var et flot 
stykke salgsarbejde, der her blev
udført.

STIMOROL® in Holland

In 1959 DANDY was approached by a
slightly eccentric man named Klaas
Kamphuis. He had tasted STIMOROL®

and believed the product would be a
good supplement to the tobacco 
products he already sold.

Since DANDY did not export to 
Holland at the time, his request was
granted. His first order was for 10
cartons = 400 boxes.

This was the beginning of the 
STIMOROL® export success story and
the internationalization of DANDY
through the establishment of own
companies.

Klaas Kamphuis had a clear strategy:
business was to be conducted in indi-
vidual shops. Products were never to
be oversold at first. The main priority
was to give customers the impression
that the product sold well. Oversell-
ing has the opposite effect.

Under the management of Klaas
Kamphuis STIMOROL® became an
enormous success in Holland - market
leader with a unique distribution
system. The result was excellent sales
performance.
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Borgmesterkæde

I anledning af DANDYs 50 års 
jubilæum forærede fabrikant Erik
Bagger-Sørensen Vejle by en flot 
borgmesterkæde.

Billederne her viser overrækkelsen af
den nye, flotte borgmesterkæde til
borgmester Villy Sørensen.

Chain of office

On DANDY’s 50th anniversary Erik
Bagger-Sørensen presented the town
of Vejle with an elegant mayor’s 
chain.

These photographs were taken at 
the presentation of the new chain of
office to the then mayor, 
Villy Sørensen.
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DANDY jubilarer

DANDY har gennem årene altid
bestræbt sig på, at medarbejderne
befandt sig godt på virksomheden,
og den lange række af 10, 25 og 40
års jubilarer bekræfter dette.

Denne planche omfatter medarbej-
dere, der har været ansat på virksom-
heden i hhv. 40 og 25 år.

DANDY registrerer ligeledes 5 års
jubilæum, og ved 10 års jubilæet
kommer medarbejderens billede op
på væggen ved fabrikkens kantine-
indgang.

A loyal staff

Over the years DANDY has always 
tried to make its employees feel com-
fortable at work, and the number of
those who have celebrated their
10th, 25th or 40th anniversaries at
DANDY confirms that the company
has succeeded in doing so.

The employees pictured above have
worked at DANDY for 40 and 25
years, respectively.

Fifth anniversaries are also registered
and after 10 years of employment,
employees’ pictures are hung on one
of the walls in the canteen. 



Milepæle 1972-2004

1972: Indvielse af den nuværende fabrik 
1975: Produktion af første Private Label til

introduktion i Schweiz 
1978: Opkøb af det svenske firma Fertin som

ejede V6 
1983: "Fremtidens fabrik"
1987: STIMOROL sukkerfri lanceres 
1987: Første Private Brand kunde med mærket

Hollywood 
1991: Royalt besøg
1992: ISO 9001 certificering 
1993: Gennembrud i Østeuropa 
1994: Dirol lanceres i Østeuropa
1995: Markedsleder i Østeuropa
1996: Pakkeri i Novgorod, Rusland 
1997: Egen gummibaseproduktion i Vejle
1998: Første spadestik til tyggegummifabrik i

Rusland
1998: Oprettelse af separat B2B forretnings-

enhed
1999: Indvielse af tyggegummifabrik i 

Novgorod, Rusland 
2002: Frasalg af mærkevarerne, distributions-

selskaberne og fabrikken i Rusland
2002:   Det nye firmanavn "Gumlink" 

præsenteres for alle medarbejderne 
den 7. oktober i Musikteater Vejle 

2003: Indvielse af udviklingscenter til 
Chew Tech I/S

2004: Indvielse af ny Fertin Pharma fabrik 

Milestones 1972-2004

1972: Inauguration of the actual factory
1975: Production of first private label product

for launch in Switzerland
1978: Acquisition of the Swedish company

Fertin which owned V6
1983: "Factory of the future"
1987: Sugar free STIMOROL launched
1987: Hollywood chewing gum produced for

first private brand customer
1991: Queen Margrethe II visited Dandy A/S
1992: ISO 9001 certification
1993: Entry into the East European market 
1994: Dirol launched in Eastern Europe
1995: Market leader in Eastern Europe
1996: Packing plant established in Novgorod,

Russia
1997: Own gum base production in Vejle
1998: First turf cut for the chewing gum plant

in Russia
1998: Independent B2B business unit 

established
1999: Inauguration of chewing gum factory 

in Novgorod, Russia
2002: Brand products, distribution companies

and factory in Russia sold
2002: The new company name "Gumlink" is

presented to all employees on October
7 at Musikteatret Vejle

2003: Inauguration of Chew Tech 
(joint R&D centre with Cadbury EMEA)

2004: Inauguration of Fertin Pharma factory 
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Licensfabrikker

Den 9. marts 1966 underskrev fabri-
kant Erik Bagger-Sørensen en vigtig
kontrakt med National Confectionery
Products Co. fra Bagdad om fremstil-
ling og salg af DANDYs mærkevarer
(DANDY®, STIMOROL® og Rex) i Irak,
og DANDYs første licensfabrik var en
realitet.

Ejeren af NCP - Abdul Wahab Al-
Bunnia - blev en god samarbejdspart-
ner for DANDY, og han levede helt op
til de kvalitetskrav, DANDY havde 
stillet, og DANDY produktionen fra
fabrikken i Bagdad blev en succes.

I 1969 blev kontrakten til licensfabrik
nr. 2 i Nigeria underskrevet. Også her
var der tale om fabrikation af de
kendte DANDY mærkevarer.

I Nigeria kom et udmærket samar-
bejde i gang, og også her levede man
op til DANDYs kvalitetskrav, og en
stor produktion blev resultatet af
dette samarbejde.

Licensed production plants

On 9 March 1966 Erik Bagger-Søren-
sen signed an important agreement
with National Confectionery Products
Co. in Baghdad for the production
and sale of DANDY’s brand name
products (DANDY®, STIMOROL® and
Rex) in Iraq. This marked the 
establishment of DANDY’s first
licensed production plant.

The owner of NCP, Abdul Wahab Al-
Bunnia, became a very good business
partner for DANDY. He lived up to
DANDY’s quality requirements and
products manufactured by the 
factory in Baghdad were very 
successful.

In 1969, a second licensing agree-
ment was signed with a Nigerian
company that also lived up to the
quality standards required for 
producing the well-known DANDY 
products. This fruitful co-operation
resulted in the production of great
volumes of DANDY products.
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Sukkerfrit tyggegummi

Fra 1959 og til op midt i 60’erne 
havde DANDY et sukkerfrit produkt
på markedet, Sugarless sticks tygge-
gummi, men produktet blev ikke den
store succes.

I midten af 60’erne kom et konkurre-
rende produkt på markedet som 
hurtigt bed sig fast. Konceptet tand-
hygiejne havde slået an. I 1968 lance-
rede DANDY derfor et nyt sukkerfrit
produkt, DIROL sticks, som også foku-
serede på mundhygiejne. Dette pro-
dukt levede dog ikke op til forvent-
ningerne.

I 1970 blev DIROL relanceret som et
tabletprodukt, der blev solgt i kapsler
med 20 stk. Produktet opnåede pæne
markedsandele på 12-15%. Da mar-
kedet var stigende, besluttede man,
at der skulle arbejdes på at gøre pro-
duktet endnu bedre. Nye sødestoffer,
bedre konsistens og udvikling var
nøgleordene. Og så kom der for alvor
gang i udviklingen.

Sugar-free chewing gum 

From 1959 until the mid-1960s 
DANDY marketed a sugar-free sticks
product called Sugarless, but it was
not very successful.

When in the mid-1960s a rival brand
was successfully launched, the dental
hygiene concept gained a firm foot-
hold on the market. In 1968, DANDY
therefore launched a new sugar-free
sticks product, DIROL, which also
focused on dental hygiene. Unfortu-
nately, this second attempt still did
not live up to expectations.

DIROL was re-launched in 1970, this
time as tablets sold in capsules hold-
ing 20 pieces each. The product sold
quite well with market shares of 
12-15%. Since the market was
growing, it was decided to develop
the product further. New sweeteners,
improved texture and development
were the key words. This really got
development underway.
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Tekla Nielsen 
- medarbejder nr. 4

Som et ekstra indslag på jubilæums-
dagen for DANDY kunne 
Tekla Nielsen også fejre sit 50 års 
jubilæum, idet hun havde været med
fra starten og blev en legende på
virksomheden.

Tekla var altid engageret i sit arbejde
på DANDY og oplevede også at få en
pakkemaskine opkaldt efter sig.

Tekla Nielsen 
- employee no. 4

On the day of DANDY’s 50th anniver-
sary Tekla Nielsen also celebrated her
50th anniversary as an employee. She
had been at DANDY since the very
beginning and became something of
a legend at the company over the
years.

Tekla was always very committed to
her work at DANDY and even had a
packaging machine named after her.

50 år - 1915 - 1965

Den 5. oktober 1965 kunne DANDY
fejre 50 års jubilæum.

Begivenheden blev fejret hele dagen,
og om aftenen blev der holdt en stor
fest for medarbejderne med ledsager.

Det var en uforglemmelig dag for
alle i virksomheden, og på billederne
her ses nogle af de ledende medar-
bejdere ved festen.

50 years - 1915 - 1965

On 5 October 1965 DANDY 
celebrated its 50th anniversary.

The festivities began early in the
morning and in the evening all
employees and their partners were
invited to a big dinner party. 

It was an unforgettable day for 
everybody in the company. The 
photographs are of some of DANDY’s
managers at the dinner party.
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Juleafslutning

Juleafslutningen afholdes hvert år 
på den sidste arbejdsdag inden jul.
Denne tradition har i mange år været
med til at slutte året med en hyggelig
sammenkomst i kantinen, hvor der
synges julesange, serveres julemad,
og den adm. direktør holder tale.

Sammenkomsten slutter med, at alle
medarbejderne får udleveret årets
julegave, der som regel indeholder
noget, der kan anvendes til familiens
jul.

Christmas lunch

On the last working day before 
Christmas, DANDY traditionally ends
the year by bringing all its employees
together in the canteen. 
The programme includes a good
meal, Christmas carols and a speech
by the Group president.

Finally all employees receive a Christ-
mas present from the company which
usually contains Christmas treats for
the family.

Gæster

Gennem årene har der været mange
prominente personer på besøg på
DANDY. Billederne her fra 1969 viser
de forskellige landes ambassadører,
der med Danmarks daværende uden-
rigsminister Poul Hartling i spidsen
blev vist rundt på DANDY.

Guests

During the years many prominent
persons have visited DANDY. In 1969
ambassadors of many countries were
on a guided tour round the factory
together with the then Danish Min-
ister of Foreign Affairs, Poul Hartling.
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Gumlink A/S

Dandyvej 19

DK-7100 Vejle

Denmark

Phone: +45 72 15 15 15

Fax:   +45 72 15 15 16
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